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What is SearchPulse?
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Over the last 12 months,

we have spoken to...



8000 of the UK population

A PRwAY B
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To understand how they
sedrch, because...



Google Search I'm Feeling Lucky

Search used to justlook like this ¢
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Today it looks more like this...
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We are here Early Late

Majority Majority

\

Laggards

Early
Adopters

34% 34%

Innovators

We are on a change curve
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What have we found?



Al adoption threshold crossed
a full quarter earlier than anticipated.

At least sometimes © Rarely or never
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Google Search is steadily
declining...



and it's changing how your customers
find you.
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Google Search ChatGPT Google Al Mode Google Gemini
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Q1. What online tools, if any, do you use to search regularly?,
n=8000 | Reflect Digital SearchPulse Q4 2025




ChatGPT and

Geminiare = |
democratising Nz =
GenAl use. a Hn

Read more on The
Four Human Drivers
of Search Behaviour.

@ 90

Fact-Finding Auto-Pilot
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Before we dive into the Q&A,
a quick look into one sector...
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How are travellers sparchmg and
booking today, what's changed,
and what impact is Al having?



Search platform preference shifts, depending
on where the traveller is in the purchase journey.
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Inspiration Consideration Ready to book Deal hunting

Search mAl mOTA Social

When planning your next holiday, trip, activity, or experience (from initial inspiration through to bookin
which of the following do you use to search online? n=1939




Travel is a multi-stage journey
from inspiration to booking.

Travel deals and promotions: Emotional
Influence multiple stages in the journey. T

Looking for travel inspiration
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(Exposure / Exploration)
External o————
Evaluating
options for travel
(Exploration / Evaluation) ‘ ' BOOkiI‘Ig the travel
(Purchase)

Rational

°o Personal
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How much do you expect Al-driven
search and generative experiences
to grow as a source of traffic in 2026?



Your customers aren’t
searching like they used to.

Get your future search
readiness score




How Travellers Really
Search, Plan & Book in 2026
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